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Find your destination in Japan http://www.japan-guide.com

Japan's Top 10 Destinations

Most visited by users ‘ 201 6 E 'I H %%ﬁ *UU-tyia>-PV---2EERE
1 Tokyo 6. Hiroshima @ Hakodate
2. Kyoto 7. Kamakura
3. Osaka 8 Kobe H FEﬁ:L— 7:'- "j- ;& (UU) 1 ,843,91 7 4
4. Nara 9 Nagoya
5. Yokohama 10. Hakone o
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Yo ATV Za—ALA—EREY 175,742
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The airport was designed by Italian —
architect Renzo Piano

= Terminal 1 Building (T1)

1st floor - International Arrivals

2nd floor - Domestic Arrivals & Departures
3rd floor - Shops & Restaurants

4th floor - International Departures

TOURIST MAP .
Kﬁssmbnnmmom ARPORT
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= Terminal 2 Building (T2) - LCC Arrivals &
Departures

= Aeroplaza / Hotel Nikko Kansai Airport

= KIX Amusement Facility "SkyView"

= High Speed Ferry (Bay Shuttle)

= Tourist Information
= Environmental Effort
= Awards won by KIX

= Mascot of KIX
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Kintetsu Department Store
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Tower Building &
DI > Service Center
Restaurants m

ines, Watchas,
Gmswe Ximonos
and C

o
nfonor decoratiors
Beds and baddig

“Tax Rotund
-Baggage storage (¥ 7=

“Expross debvery tlopan 8 ko) g
“Lost & Found

“Dtriuton of 5% OFF

<pacial shoppng coupons
~Chinese-speaking staff

, Sky Plaza,
Roof rental vegetable garden

, Event space. Gift salon,
-G Gift tickets. o

Shops for children
Ky Ao v
~0- Books for cridren

Mor MR > solaha men, Books D
Men's casual lashion

3838

Domestic articles

by's and
’ chikdran's wear

, Mon's fashion

" Men's haberdashery

888303830 38 03 88

. Sportswear, Travel Gears Q@
Bl * Outaoor goods. @0
Lades’ fashion
Ladies'fashion i
or adut/ mature women @@ ? fotby, Sty 02
Ladies’ fashion [11] solana, Brudal, Ladlies fashion ()
ovcararwomen hrerwesr @@ _gy- Bl (Laice sams, smail szes,

, Ladies tashion solaha
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> Piaygroung equipment

3
Cosmatics
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P . Specal boutiques.
Ml ' Accessories
Western sweets -
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Store Information  Coffee shog Restaurant  Restroom: Ladles' restroom
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English

This content is created by machine
translation.

Tourist \U( lio' Guide

Fushimi Inari Taisha is the
head shrine of the 30,000
“Qinari-san” shrines across
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Onigiri (rice ball)
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‘Onigiri’ is a Japanese comfort food. Like the
sandwich in the West, it is a very popular food
that can be readily eaten for lunch or as a
snack when out and about, or when feeling
peckish.

The filling is placed inside the rice, which is
then wrapped with seaweed. There are a wide

\\\

Onigiri {other types of onigiri)

1. Pull the tape downward.

2. Pull the tape around toward the back until it
comes off.

3. Hold one side and pull the package on the
opposite side.

Onigiri {gold onigiri)
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1. Pull the tape downward and around to the
back until it comes off.

2. Hold one side and pull the package on the
opposite side.
3. Pull the remaining package.
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[Tasting notes]

While being fairly dense sake, the finish is soft,
with a slight sweetness that is not at all cloying
—this is what Saga Prefecture sake is all
about. While expressing these qualities, it
maintains a lively flavor and aroma and a
richness as well. It pairs especially well with
both western food and Chinese food.

(Sake journalist Mr. Haruo Matsusaki)
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GLOBAL DIGITAL SNAPSHOT @

A SNA

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

@®0®

7.395 3.419 2.307 3.790 1.968

BILLION BILLION BILLION BILLION BILLION

URBANISATION: 64%  PENETRATION: 46% PENETRATION: 31% PENETRATION: 51% PENETRATION: 27%

H88: We are social (2016.1)
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Hi8: We are social (2016.1)
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HiH#8 : comScore, statista, global, at internet, komdat.com, customer acquisition
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SOCIAL MEDIA USE

R NUMBERS F ™

TOTALNUMBER
OF SOCIALUSERS

ACCESSINGVIAMOBILE

ACTIVE SOCIALUSERS
AS A PERCENTAGE OF
THE TOTAL POPULATION

TOTALNUMBER
JFACTNE SOCIL

MEDIA USERS

2.31B 31% 1.9/B

ACTIVE MOBILE SOCIAL
USERS AS A PERCENTAGH
OF THE TOTALPOPULATION

27%

Hi88: We are social (2016.1)
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ACTIVE USERS BY SOCIAL PLATFORM i 4
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H88: We are social (2016.1)
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SOCIAL MEDIA RANKINGS

BAS D ON SOCUIL MEDIA USE INCOUNTRES WITHNA TONAL POPLLATION S OF 50,000 PEOPLE OR MORE

MIGHEST SOCIALMEDIA PENETRATON LOWEST SOCIAL MEDIA PENETRATION

01 TAWAN 7% 18,000,000 2% NORTHKOREA

02 SOUTH KOREA 76% 38,400,000 213 TURKMENISTAN

03 OATAR 5% 1,700,000 22 CURACAO
ICELAND 73% 240,000 NIGER 10,000
UAE 68% 6,300,000 CENTRAL AFRICAN REP 63,000
ARUBA 68% 77,000 SOUTH SUDAN %0.000
FAROE ISLANDS 67% 4,000 ERITREA 68,000
GREENLAND 66% 37,000 TANKISTAN 20,000

09 HONGKONG 66% 4,800,000 CHAD 200,000

10 MALTA 64 % 270,000 UZBEKISTAN 460,000

wearesocialsg - 35

Hi88: We are social (2016.1)
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syl TIME SPENT ON SOCIAL MEDIA

AVERAGE NUMEER OF HOURS THAT SOCIA MEDIAUSERS SPEND USING SOOM MEDIAEACHDAY

L)

Yy
RSSA
)

UAE
«
O

\
5
I
o
’

3
I3
X
R
2
N

SONE
a2
M OO
MK AYSRA
ViEY

N

A
CaN DA

CLAN
FRANCE
TR
LRAUNY

IRGENTNA
Wb

SAULY B
MALAND
O OMNE SA

GNG NOE
PN
O

HONG LONG

PASONE

Hi B8 We are social (2016.1)



R TPCEIEFDI—Y —HH2014F (0¥ R

Number of Global Users (Millions)
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Global Smartphone Market Share By OS
(Q2 2014)

Windows Phone
2.70%

Apple iOS, BlackBerry OS
11.90% 0.60%

Others
0.20%

Android
84.60%

Source: Strategy Analytics,
July 2014
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Hi81: STRATEGY ANALYTICS
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FIVT-zazE  Foro-km
WeChat 100,000,000 - 500,000,000

QR Code Reader 10,000,000 - 50,000,000

LINE 100,000,000 - 500,000,000

QR Droid Code Scanner 10,000,000 - 50,000,000

ZXing QRO— R XF+vJ— 100,000,000 - 500,000,000

ShopSavvy UPC Barcode Scanner 10,000,000 — 50,000,000

AT&T Code Scanner 10,000,000 - 50,000,000

pickwick /\—J— R &QRAF+F— 1,000,000 - 5,000,000

i—nigma QR & Barcode Scanner 1,000,000 - 5,000,000

Google Goggles 10,000,000 — 50,000,000

aitdou>O—r# 352,000,000 - 1,760,000,000
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